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PLANNING AN EVENT
Step 1. Program Planning
Goals

First, outline the goals for your program by answering the following three questions. Use this as your
guide to select appropriate stories and speakers, seek partners, and come up with effective promotional
strategies to appeal to your audience.
Program Goals

Topic:

What issue do you hope to address, and why is this issue relevant now? Browse the Story Guide
section

Outcomes:
Audience:

to

identify

potential

stories

or

topics

you

Format:

Discussion:

build

your

program

around.

What specific outcomes do you hope to achieve with your program?
Who do you hope will attend, and what will motivate them
to attend?

Definition

can

AUDIENCES REACT TO THE WORLD
Here’s what some of the people who

Once you’ve identified your goals, think about how you want

attended events featuring
FRONTLINE/World stories have

to achieve them.

to say about the experience.

What kind of event or application of FRONTLINE/World will

“I have never known about the

help you best achieve your goals? Do you want to focus on

program, but my eyes were opened

one story or group a few stories under a shared topic, such

tonight. I would definitely check out

as human rights or global trade, or under a specific region,

the Web site to seek out more

like the Middle East or South America? How much time do

information on what is going on in

you want to devote to the screening versus the discussion?

the world in detailed focus.”

What will the nature of the discussion be? Will you have
expert speakers weigh in? How many? Who? Where will you
find them? Will you use a facilitator? Will there be an open
Q&A, or will you use question cards?

“I really enjoy your work. It is always
enlightening. I would just like to
encourage PBS to continue funding
these projects to help educate U.S.
citizens on issues that go on outside
our border. Great work!”

Timing:

What date and time would work best for your audience? For
your organization? For your speakers?

“Very well organized! As a first-time
attendee, I thoroughly enjoyed this

Details

Before you let people know about your event, be sure your

event. The depth of thought in the

organization has prepared a complete program description.

dialogue between the guest and
moderator was real and interesting

This should include the following:

on many levels.”

• Program Description
• Date and time
• Location
• Program title
• Participants
• Description
• Telephone or email contact
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PLANNING AN EVENT
Step 7. At The Event
To provide the audience with context around FRONTLINE/World and the story they are about to
screen, please ask the host or moderator to introduce and close the event with a few words
about FRONTLINE/World. Here are options.
FRONTLINE/World Event Introductions
“This event features the PBS series FRONTLINE/World, a co-production of WGBH Boston and
KQED San Francisco.” (Note: FRONTLINE/World should not be designated as a “host” or
“sponsor” of the event.)
“FRONTLINE/World is an international news magazine spin-off of the acclaimed PBS investigative
documentary show FRONTLINE.”
“In each episode, FRONTLINE/World highlights rarely covered stories from every corner of the
globe, from Bhutan to Venezuela.”
In Closing …
“FRONTLINE/World airs on occasional Thursdays at 9 p.m. on PBS, and episodes also can be
viewed on their Web site. For specific airdates, further information on past and future shows,
reporter diaries, discussion forums, and streaming video of FRONTLINE/World’s stories, visit
their Web site at pbs.org/frontlineworld.”
“Please help us improve these events in the future by completing the survey left on your seat.
This is your chance to tell us and FRONTLINE/World what you thought of this event and how
we can better serve your community. Please provide your email address if you would like to
subscribe to the FRONTLINE/World newsletter.”

Email Newsletter Sign-up
In this Participation Guide, you will find an Email Newsletter Sign-up
Sheet (PDF Section 4: Form D). The FRONTLINE/World email
newsletter is the best way for interested viewers to receive broadcast
updates. Please circulate this at your event and return it to us.
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